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‘It is essential to design a strategy of Corporate Social
Responsibility (CSR), especially for the mining companies through
the Visser’s CSR 2.0 concept. Social constructionism and on the
design approach of Imagineering are needed to establish and
maintain strong community engagement through CSR 2.0 by
adjusting to the specific context in the mining industry. Thus, this
book offers a model of ‘act now and think long-term’ in building a
lasting corporate legacy for mining companies, especially in

Indonesia”.
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