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ABSTRACT
The tourism sector must be able to involve the community through space in order to gather,
interact and communicate. Krakatau Festival as a medium that involves the participation of
individuals and the community can support the development of tourism in Lampung Province.
The community engagement in the festival is responsible as citizens of the community including
the government, stakeholders, people, communities to take part actively and create strong social
interrelation and cohesion. Tourism development through the community as part of sapta pesona
is the main focus supported by a variety of cultural activities, destinations, and ultimately creates
social cohesion as part of the civilization of citizenship. Qualitative research with ethnographic
methods is implemented to get data and information comprehensively from various sources. The
results of the study found that the context of the Krakatau Festival activities in real terms has the
potential to increase tourism with historical values of Krakatau and can unite the community in a
positive social interaction relationship and strengthen the active participation of local community
virtue.
Keywords: Participation; Civic Virtue; Community; Lampung Krakatau Festival; Tourism.

1. Introduction
A festival with a cultural approach is a way to support cultural intergenerational continuity and
in-group community values and aesthetics (Sommers, 1996; Van Zyl and Botha, 2004; Fahm,
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2015; Kyle & Kayode, 2015). The Krakatau Festival is the biggest cultural event in Lampung
Province which has involved the people of Lampung as tourism development and brings
messages of cultural values. Cultural festivals contain a very broad cultural diversity and are
closely related to the life of local communities (Gibson et al., 2010). The Krakatau Festival is one
of the media to involve local community participation to be directly involved.
Cultural life and culture in Indonesian society are soul that attached and applied in everyday
life. The cultures have energized and implemented. It is not only as own identities as carriers for
their respective cultures, but also have an impact on the development and strengthening of social
interaction in the wider community (Frost, 2016). Festival is one of the media to strengthen the
social cohesion of community members. The Krakatau Festival is a moment of opportunity for
societies and communities to take part. Thus, the government, Lampung Provincial Tourism
Office, is trying to develop ways to get the Lampung people involved in the festival.
Lampung Province has a diversity of cultural backgrounds from various cultural backgrounds
from various ethnic groups who have lived side by side in the daily activities of the people of
Lampung. Bringing people together requires a medium, event, or space so that all components of
society from various cultural backgrounds (Lei and Zhao, 2012) interact to create social harmony
(Adha, 2015).
Civic engagement gives confidence to stakeholders, people, institutions, communities that
through civic engagement will offer a sense of responsibility as citizens to build an environment.
Therefore, the awareness of each needs to realize that we are living in a wider (global) area by
participating in various experiences which also of course lead to activities that provide knowledge
in preparing ourselves for the life of a global society. By looking at the concept of civic
engagement, it is no longer only limited to local life, but civic engagement wants every person
involved locally, nationally, and globally. Mature society can affiliate to fulfill its social needs by
reflecting itself as a responsible citizen, requiring the growth of free and equal relationships,
growing of solidarity in everyday social cohesion. Citizen involvement is a means to develop selfcapacity, foster a sense of tolerance for others, build communities, support activities, and develop
common goals. Engagement in a diverse community environment requires not only knowledge
and skills, but also values and motivations, and commitment in the community environment
through social interrelation or social cohesion that creates social harmonization. Therefore, the
expected result for each person's personal and social responsibility is the knowledge of citizens
and how citizens carry it out in local and global areas and together with intercultural knowledge,
competencies by citizens, values/ethics, principles personal basis, and other skills as a provision
for continuous learning.

2. Literature Review
The Krakatau Festival has been well-known by the people of Lampung and has become one of
Indonesia's 100 Calendar Events (Kemenpar, 2018). The Krakatau Festival is included in the
event calendar as an opportunity for organizers and the community to jointly succeed in the event
to attract local, national, and international participation. In 2017, Krakatau Festival was in the
27th and as one of the oldest festivals in Indonesia. In general, festivals have a positive impact on
local communities in terms of local economic income (Gursoy & Rutherford, 2004; Pizam &
Milman, 1986), and community interactions (Gursoy et al., 2002; Gursoy & Rutherford, 2004;
Lankford, 1994).
The Krakatau Festival has been held since 1990 to promote tourism and build emotional
attachment and community participation. The XXVII Krakatau Festival was held on August 2527 2017 and has succeeded in bringing in 30,000 visitors during the three days of implementation.
The festival presents a series of activities that participated in by government agencies, district
delegations, schools, communities, and stakeholders (Meiliyana et al., 2020). Activities carried
out include: cooking demonstrations, traditional games, handicrafts, a traditional Lampung
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clothing bazaar, Tapis weaving, fashion shows, music concerts, and traditional dances. One of
the biggest events involving the participation of residents is the Cultural Parade: Lampung
Culture and Tapis Carnival. Thousands of people watched the parade displaying the cultural
richness and local wisdom of the Lampung people.
Festival is a means for every person and society to come together and interact positively
(Frost, 2016). The Krakatau Festival can offer understanding as well as experience for the
community to interact together amidst the diversity of cultures and each background. The festival
can educate community members to cooperate, respect, appreciate, foster shared responsibility,
and are aware of being part of society. Social harmony can be realized. The value of togetherness
of the community in the festival is related to the civility of citizenship. Everyone can show public
interests in order to take part, support, and help the festival implementation. Thus, individuals
show interests appropriately to carry out the interests of the public or society.
Festivals play an important role in increasing the competitiveness and sustainability of a goal
by increasing understanding of identities and providing opportunities to learn about cultural
heritage (Pardy, 1991; Kim et al., 2016; Johansson and Toraldo, 2015), “the curated program is
that festival-goers could develop both a sense of the national cultures and histories depicted”
(Bruveris, 2015, p. 220; Johansson and Toraldo, 2015; Everett & Parakoottathil, 2016). The main
characteristic of a festival is an engagement of a community group, where they can interact and
access the festival freely in which there are media such as arts and crafts, performances and
demonstrations (Arcodia & Whithford, 2006; Muller & Pettersson, 2006). Various activities in
the festival carried out in time and space and have a stronger national place (Einarsen &
Mykletun, 2009). Thus, people understand more about the festival, and take advantage of the
moment through their participation.

3. Method
This study uses a qualitative research design with the intention that researchers are more flexible
in examining and analyzing various phenomena in the field comprehensively, as explained by
Creswell (2008) that qualitative data can be followed and understood the flow of events
chronologically, assessing the causation in the scope of the minds of the local people and
obtained many useful explanations.
Qualitative research by using ethnographic approach was carried out to find a link between
the cultural activities of the Krakatau Festival and the active participation of the community to
support the tourism sector. Ethnographic approach is very proper to be implemented by
observing and participating directly with respondents and the activities carried out during the
preparation period of the Krakatau Festival implementation. Researchers participated in the
implementation of the Krakatau Festival in year of 2016 and 2017 to get information and
supporting data from the organizing committee, festival participants, stakeholders, volunteers,
and visitors.
Observations were conducted before the festival. Observations provide the first information
for researchers to design and find the next stages. Researchers conducted observations on the
preparations time. Observations included the participated parties. Data collection through
interviews conducted on 16 respondents. Each interview conducted for 60 minutes for each
respondent in separate places. Interviews were conducted with natural conversations and focused
on research questions that had been prepared based on three main components, namely: (1) The
involvement of people and communities in the tourism sector; (2) Forms of participation in the
Krakatau Festival; (3) experience from the Krakatau Festival. Triangulation is used for data
analysis techniques. Researchers processed data and information based on the results of
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observations, interviews, and documentation analysis. Thus, data analysis produces descriptions
supported by theories that are directly related to research indicators.

4. Results
4.1. Lampung Tourism Development through the Lampung Krakatau Festival
National tourism activities under the Minister of Tourism by Soesilo Soedarman in 1990, each
province began to intensify the festival as a tourist attraction in Indonesia. The study was
conducted for about four years before 1990 by Aburi Daud and Idrus Djaendar Muda on finding
and establishing the right icon as the main activity in Lampung Province, namely Krakatau.
Thus, Krakatau was an icon of the festival which has since been called the Krakatau Festival
since 1990.
In order to introducing and developing Lampung province tourism, it has slogan as Lampung
the Treasure of Sumatra to support Sapta Pesona in the millennial era. Lampung as the gateway
on the island of Sumatra has a uniqueness and infrastructure that supports the attraction of
tourists to visit. Both of the provincial government and the Lampung Provincial Tourism
continues to develop advance tourism destination sector and carry out cultural activities through
the Krakatau Festival. In principle, tourism products provided with good quality and strong
criteria, so that people interested in coming (Wibowo, 2018; Supriono, 2017). Developing the
Krakatau Festival and passing on the historical values can strengthen the “sense of belonging” to
Krakatau and its culture.
Table 1. Synergy of government, society and individuals
Involvement

Media

Implementation

Government

Inviting active participation of community
members through delegates involvement,
schools, communities, and stakeholders

Organizing the Krakatau Festival and similar
activities to strengthen social cohesion

Society

Participate and get involved: starting from
the
planning,
preparation,
and
implementation stages of the festival.

Showcasing cultural attractions, committees,
bazaars (handicrafts, food, clothing),

Individuals

Participate in festival activities to increase
knowledge, skills, information, and networks
(people to people)

Visitors, volunteers, performing arts, traditional
leaders, community leaders, researchers, sources
of information

Source: (the results of data processing, 2018)

Based on table 1, for the successful implementation of the Krakatau Festival as one of the
tourism events in Bandar Lampung city, it is necessary to collaborate with the government, society,
and people. The government is in charge of providing the event’s organization, then the community
participates in helping the process from preparation to implementation, and people actively
participate individually through volunteering, as well as other positive roles. Through the synergy
with strong dedication, the Krakatau Festival agenda carried out well every year to strengthen
Pesona Indonesia.
The Krakatau Festival format is prepared by taking into account things that have a broad
impact on tourism in the future. Planning is very important by taking into account the impact on
society. The community is an inseparable part of the progress of the tourism sector because society
is the largest part that can have a direct influence on tourism objects and events. The Krakatau
Festival organizing committee maximally thinks strategically and works practically by involving
work units, stakeholders, business actors, and community groups to support the annual festival.
Basically, the essence of traveling is to encourage people to visit and are particularly interested in
coming to Lampung, especially tourists from outside Lampung.
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The Krakatau Festival is one of the leading cultural activities from Lampung Province which
has been held annually since 1990 which brings out the richness of culture and traditions. This
festival is a promotion of the tourism potential of each district/city by carrying out carnival
activities, traditional art attractions, exhibitions, and various competitions. Thus, the Krakatau
Festival implementation has experienced many variations of activities, both improvements, and
changes at each event.
4.2. Lampung Community Active Participation in the Lampung Krakatau Festival
Festival is a medium to interact from various backgrounds. The community as citizens are
actively participated and have responsible (Lei & Zhao, 2012; Persada, 2011) in activities both
small and large as an effort to create and strengthen cohesion between citizens (Rao, 2001;
Supriyono & Adha, 2020). Cultural festivals in particular can be used as a space for the
expression of all components of society to increase awareness in cultural preservation so that it
can survive and be passed on to the next generation (Sommers, 1996). Therefore, the government
needs to help the festivals implementation, festival locations, and publications to the public in
local, national and international. Citizen interaction is strengthening the relationship between
people and society (Long and Perdue 1990; Rao 2001) as an urban community (Stone, 2001) in
cultural meetings, and it is the duty of people to keep culture as members of society (Sandu,
2015).
This study explains whether festivals can be a medium for personal participation to
strengthen the social cohesion of citizens in the modern era like today. Ideally, the festival is able
to become a space for the community to contribute. It must be realized that the festival has
enormous benefits for increasing individual skills, public knowledge, and as a space for social
interaction which is increasingly needed today. Families, adolescents, adults, children, and all
social strata can meet in one festival place. Thus, they get to know the environment better and
improve a local community identity (Felsenstein & Fleischer, 2003; Formica & Uysal, 1998; Van.
Der Wagen & Carlos, 2005).
After going through a long study process for four years, the icon of Mount Krakatau used to
become the name of a cultural event, the Krakatau Festival. Based on the results of the study, it
was then taken into consideration to set up and carry out the Krakatau Festival in 1990. The
Krakatau icon implemented for increasing tourism in Lampung, attracting visitors, and involving
wider community participation. Since the first time of this festival, it has involved the community
not only in the city center but also involving coastal communities which are directly next to
Mount Krakatau (Tour Krakatau).
Table 2. The positive value of government, community and individual involvement
Involvement

Internal

External

Government

Increase cooperation; Get community
support; Development based on evaluation

Increase community awareness and involvement;
Continuous program

Society

Increase
participation/cooperation;
Responsive to activities; Increase public
knowledge; Expand information

Strengthen social cohesion; Maintaining local
wisdom; Fostering a spirit of solidarity; Creating
social justice

Individuals

Increase the attitude of responsibility;
Increase the sense of caring; Increase
knowledge and skills

Relationships between individuals; Creating
cooperative groups; Transfer of knowledge /
experience; Information dissemination

Source: (the results of data processing, 2018)

Based on table 2, the Krakatau Festival implementation is multi-aspect and multi-regional,
and in a work together between one party and another. Large community involvement is the
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main thing as a form of strengthening social cohesion. A Festival is a medium that is a place for
people to meet, interact and communicate from various backgrounds. Individuals as part of
society/citizens have responsible to take part by activating most positive collaboration.
The Krakatau Festival implementation is a multiplier, multi-regional and the main initiator of
the Krakatau Festival. The main contributor of the festival is the government by involving the
community, stakeholders, and cultural groups in Lampung Province. In general, all events in the
Krakatau Festival are still guided by the values of the Lampung tradition, the habits or customs
of the community, by promoting solidarity and togetherness. The festival is an attraction and
requires solid collaboration to fulfill the goals and targets.
Active participant is a responsible person, able to act intelligently in social activities, and
continuously able to develop social skills, citizenship competencies or improve social skills, and
citizenship competencies so that they can become a person who has good character (Best in
Budimansyah & Suryadi, 2008). Citizens’ civility in the context of behavior (civic virtue
behavior) is based on good relations between fellow humans and the greatest achievement
satisfaction which are marked by the emergence of attitudes or behaviors. Citizens’ civility is
more awake due to what expected and fulfilled by paying attention to the balance between rights
and obligations. The civility by everyone will offer a sense of security and comfort for the
surrounding environment (Chambel & Alcover, 2011).
4.3. The role of individuals and community members in strengthening civic virtue

through the Lampung Krakatau festival
A festival activity requires support and active participation from the community (Hixson, 2014;
Lee et.al, 2016). Therefore, “civic engagement” is the main thing in building a good social life
(Matheson and Tinsley, 2016; Arcodia & Whitford, 2006). Based on research conducted at three
universities in the United States, Doolittle & Faul (2013) revealed that to involve each individual,
people and communities given the confidence that they are capable of carrying out tasks or
activities related to building communities, regardless of age, gender, and race. The closeness
between community members and good public open spaces is a form of social interaction that has
run according to the public open space function itself. The emotional bonds of community
members are also important in planning public open spaces development. It must reflect its
historical roots, so that public space functions beneficial for artists to have space for
contemplation. Thus, urban residents who are still elderly can still reminisce so that newcomers
also have space and interaction with city residents (Persada, 2011).
Designing a festival that can bring a large number of community members to come together is
very important because the community and resident participation is a support for the success of a
festival activity (Lei & Zhao, 2012). Festival as a “social event” is able to build strong
relationships among fellow citizens (social cohesion), groups, and communities to keep culture,
communicate, interact, work together, and see new things or developments. The festival indeed is
very synonymous with the concept of a celebration so that citizens can take advantage of the
opportunity to celebrate through the festival to get to know one another from one culture to
another, know each other about various forms of cooperation in an interesting way and offer
benefits in strengthening social relations between them.
Festivals are more about developing social relationships, both between organizers and
visitors, and interaction between visitors (Johansson & Toraldo 2015). The social relationship in
question is to produce a study of aesthetic experience development by prioritizing personal
involvement and conveying the festival’s message content to the community precisely. Festival is
a strategy to increase individual participation, social obligation actively involved in the
community, offer personal and collective pride, and increase self-confidence (Roemer, 2010).
The people of Lampung Province have various backgrounds, especially when the
transmigration program implemented, many people came from Java, Madura, and Bali in the
Copyright © 2021, Indonesian Journal of Tourisme and Leisure
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1930s, then transmigration carried out again in the 1970s and 1980s under President Soeharto
(Chris, 2003). Therefore, the Krakatau Festival is an important moment to unite people in the
public space so that they can interact with each other which can strengthen “social capital”.
Communities are the basic forces that are a part of the festival itself, they are not objects, they are
the subjects or actors, the owners, and preservers of the culture. Society controls the preparation,
and the government only supports and facilitates it. On the other hand, community involvement
is required in community-based tourism development (Persada, 2011).
Table 3. Individuals and Community Involvement
Level

Take Part

Ability

Individual

Visitors;
Volunteer;
Students;
College student;
Researcher

Knowledge;
Practical ability;
Experience

Forms
of
Engagement
Participation;
Coordination;
Technical and nontechnical;
Interests or abilities

Society

Agency;
Delegation;
Organization;
Community
groups;
respected person;

Cooperation
program;
Accompaniment;
Sponsor;
Leadership;
Experience;

Collaboration;
Vertical and
horizontal
participation;
Local and global
aspects

Internal
benefits
Experience;
Knowledge;
Information;
Cooperation;
Strategy;
Discipline
Knowledge;
Experience;
Increase
collaboration;
Confidence in
collaboration

External
benefits
Share experiences
& information;
Community;
Trust
Strengthening
community
interaction;
Creating new
patterns;
Solidarity local
wisdom

Source: (the results of data processing, 2018)

Based on some of the examples explain that social capital or community groups are an
important part of state life because citizens do the best for the country through civic engagement.
The collapse and revival of the American Community describe three important sources that exist
in modern society, namely: 1) physical capital; 2) human capital; 3) social capital. Then,
productivity can continue (Putnam, 2000). Developing community productivity requires welldesigned media and programs (Packham, 2008). Individuals must understand their existence or
identity in social life. Thus, there is an adjustment to society in the social system with a focus on
creating cooperative relationships.

5. Discussion
The first aim of organizing the Krakatau Festival was to promote the area and tourism potential
in Lampung. Promotion carried out to attract a lot of tourist visits and spend their money at the
festival place or in the city where it hosted and at the same time enjoying the festival. Mount
Krakatau is very well-known in Indonesia and abroad, especially the fierce eruption of Mount
Krakatau in 1883 until the dust from the eruption covered the earth for a long time. It lowered
the earth’s temperature by several degrees and occurred all over the earth including America to
Europe. This historical value is very supportive in developing tourism in Lampung Province with
the Krakatau icon.
The duty of the government and society nowadays is that the Krakatau Festival is not only
successful in Indonesia but can also be included in the international tourist calendar. The
Ministry of Tourism has to promote Krakatau on every travel map abroad. However, to enter the
international calendar event, of course, it must have solid, creative human resources, and strong
teamwork which is very important towards organizing internationally and becoming an
international calendar event. The collaboration between the Lampung Provincial Tourism Office
and various parties will strengthen steps to the successful of the Krakatau Festival.
In addition to placing other interesting supporting events, the Krakatau Festival will feature
cultural parades from various regions in Lampung and cultures from outside Lampung as a
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tourist attraction. The Lampung elephant parade included in this parade and became a part of
strengthening the Krakatau Festival icon as the flagship festival in Lampung Province. Original
culture becomes a supporting reason to attract visitors and the public to see this festival first hand
because something that has never been seen before can motivate visitors and tourists to take part.
The original culture that has not been seen by many others and is then displayed here is Tuping.
Tuping has its own historical story and message. An opportunity for visitors and the public to see
the original culture displayed through the Krakatau Festival.
Another culture on the Krakatau Festival is the Tapis cloth parade. Tapis cloth is a woven
cloth with a typical Lampung motif which is usually made with a mixture of gold thread, where
the sarong or filter cloth is often worn during certain traditional events, weddings, and formal
government events. The theme of Lampung Culture Tapis Carnival is very properly implemented
in cultural parades. The cultural parade with the theme Tapis Carnival has experienced variations
and creations adapted to today’s modern era as reflected in costume performances.
Dreyfus and Dreyfus (1980) stated that the volunteer group model is comprehended from the
level of skill and knowledge. According to Carol Packham, the model is still too simple and still
needs to be linked to their involvement as volunteers in community groups. It is not only reflected
from the experience and competence, but also from the volunteer to get involved and benefit
himself, the community, and even the country. It is very possible to place volunteers on the
spectrum of involvement in community groups and people. The government’s efforts aim to
bridge the relationship between voluntary activities and their engagement as active citizens. As it
is known that in principle volunteering is to increase one’s capacity to become better, prepare for
the work done, and as a citizen in supporting community activities in particular. Storrie in Carol
Packham (2008) stated that Volunteers who join together are a force (collective citizen) where
they work together to form a solid team and form other patterns of cooperation. Therefore, as
explained earlier that Carol Packham sees this as a reference and it must pay attention to other
aspects such as ‘in the work of state and civil society’.
The active participation of citizens has a strategic value in the current era of globalization.
Every citizen can give in his active role through thoughts and ideas that are innovative, creative,
and applicable. It is useful for the wider community. Festival is one form of citizen interaction
that is very important to build and strengthen “social capital” in the social life of the community,
nation, and state. Media such as festivals are maximally used to support the citizens’ interaction
from various cultures, occupations, different statuses at one time. With the various and varied
forms of activities in a festival presented to the public, it is solely for uniting various groups of
people to create good “engagement” with fellow citizens. Civic engagement is one of the steps to
prepare the community by starting to become aware of personal identity and their existence as a
community, to communicate more with people with different backgrounds, and to build bridges
of understanding despite different cultures, races, education, and status. Thus, social relations in
the life of a diverse society create strong social ties.
On the one hand, the community is waiting for their role in organizing the Krakatau Festival.
The community involvement in question is official units, communities, volunteers, productive
center groups, and creative economies such as handicrafts, food production, and clothing. The
government in this case is the facilitator to prepare administration and a place for them to take
part. Community involvement in the event explored in a study entitled Enchanting the Audience:
Dramatic Devices of Sakura Mask Theater in West Lampung, Sumatra (Thomas, 2013). The
results showed that the Sakura mask festival in West Lampung much involved the wider
community. This involvement shown through dazzling and dynamic dance and music
performances that get a very good response from the public with the charm that built up from this
festival (Thomas, 2013). The Sakura mask festival involves hundreds of performers (parades,
dancers) and thousands of spectators.

Copyright © 2021, Indonesian Journal of Tourisme and Leisure

70 | Muhammad Mona Adha; Dasim Budimansyah; Arief Nugroho; Mitchell Mollison

Changes in various fields of life including social, political, and economic life today have
provided opportunities for individuals, groups, and communities to play an active role in
everyday life. Active citizens learn in society (community-based learning). People have
contributed and goals achieved. Taking part in society, it means having developed two potentials
simultaneously, namely the person potential and the potential strength of the community itself.
Being actively involved at this time has brought people to join the community/group on a
personal, local, global level, and get involved in other social activities (Packham, 2008).
Dynamic, fun, and warm interactions can grow through festival events. The current festival
has become a medium that has its message from other forms of activity, because the full support
of the government, stakeholders, and society, massively promotes and makes it a success (Lei &
Zhao, 2012; Adha et al., 2019). People want to be given space (Henderson & Musgrave, 2014)
where they can be creative and express themselves according to their abilities or skills (Funk et
al., 2007; Havitz & Dimanche, 1997). The stronger community support, the more characteristic
values that exist in the festival maintained (De Bres & Davis, 2001; Girish and Chen, 2017) and
the message to be conveyed through the festival is well received by visitors and the community
(Johansson & Toraldo, 2015). A good reflection of an event is a sense of pride for organizers and
community “civic pride” (Wood, 2006) to develop social capital (Arcodia & Whitford, 2007),
and it can also impact people by providing a sense of belonging and identity (De Bres & Davis,
2001; Hixson, 2014).
There are several characteristics by open community groups, namely: “an open-minded and
reflective approach, working from a firm foundation of values and assumptions, the ability to
engage in a process of continuous review and professional inquiry” (Brechin et al., 2000). These
characteristics become stronger with the support of democratic life as a way to listen to and
respect the perspectives of others in social life (Cogan & Derricot, 1998). Cooperation and
participation of citizens is needed in the life of the nation and state, therefore the participation of
people and communities in the process of social interaction serves to strengthen “social capital”.
In an established country, despite its democratic process, the focus is still on how to revitalize
citizenship studies. The main study discussed is about the reduced level of citizen participation
because it is related to social cohesion (Biesta & Lawy, 2006; Lawy & Biesta, 2006).
The freedom of expression, work, and creativity today has encouraged more and more
participation from citizens in various fields of life. Therefore, the Indonesian people are becoming
more critical and open to changes, especially those related to participating in various patterns of
activities that show themselves as active citizens. In the conditions of social change in society as
it is today. As active citizens, there will be sensitivities in themselves such as concern for the
environment, cleanliness, information development, and a role in community activities. If we are
working towards unity and collective action for change with groups, within which issues of
power and hierarchy ignored, we are not likely successful (Ledwith, 2005, p. 162). Thus, the
emphasis is on working together in society regardless of status or places, all participants are the
same to make a change.
Citizens expected to have skills that can help in life and take part in various community
activities effectively for the progress and welfare of society. Then citizens must also have the
knowledge and skills needed in today’s globalization era which is full of competition and very
fast social changes. Therefore, the country is able to offer support and educate citizens to
overcome various problems faced both as citizens, citizens of the community, and citizens of the
world in order to survive, progress, and prosper.
6. Conclusions
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Providing experiences for visitors and the community, it takes an organizing committee that
arranges the event well, stakeholders, the visitors themselves, and the best participation from the
community to create both physical change and social cohesion. Culture is always changing
because of developed human knowledge, abilities and needs. Cultural changes caused by internal
factors and can also be caused by external influences. Cultural and ethical creatures nothing but
creatures always use their intellect to create happiness. In order to strengthening inter-cultural
and inter-ethnic identity relations in society, of course, medium is needed so that community
groups can come together that united through positive activities and build “social capital” that
creates a sense of care and respect between people.
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