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Abstract. In the current era, there is a major need to make some effective development in the social entrepreneurship based strategic
approach in business development. This paper is an informative approach based on critically consider the number of external factors that
enhanced the self-efficacy of social entrepreneurship in the education sector of Indonesia. In this paper, social mission orientation,
sustainability entrepreneurial orientation, and marketing orientation are act as an independent variable, risk management as a moderator,
while social entrepreneurial self-efficacy is studied as a dependent variable. An online survey-based quantitative research method is used
for data collection. After implementing the structural equation modeling (SEM) and moderation analysis based statistical testing, it
becomes concluded that risk management acts as a strong moderator which enhance the influence of sustainability entrepreneurial
orientation and marketing orientation on the social entrepreneurial self-efficacy. But the social mission orientation does not majorly impact
on self-efficacy because of its higher risk factor. This is an attractive approach in front of the Indonesian education sector to enhance their
understanding regarding the efficient social entrepreneurship that helps them to make a long-lasting decision. No doubt, this is a
challenging and informative paper but there are some limitations like lack of mixed method based versatile research and lack of value co-
creation factor may impact the authenticity of this paper which can be overcome by the upcoming related field scholars.
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1 Introduction

In 1994, a curriculum was prescribed to help the education sector of Indonesia to act confidentially and
confidently in curricular decision making to enhance its self-efficacy beliefs (Brown, 2018). New market entry
opportunities can be determined with the help of entrepreneurial orientation (EO), and it also helps in maintaining
the sustainability, culture, environment, and economy of an organization (Novianti & Nurlaelawati, 2019;
Wichitsathian, & Nakruang, 2019). There are several higher learning institutes in Indonesia, and the Dutch people
consider these institutes beneficial and advantageous instead of other learning institutions (Setiawan & Saputri,
2019).
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According to Yulianti, Denessen, and Droop (2019), EO acts as a bridge between value co-creation and the
performance of the market, and it has a positive impact on market orientation as well as self-efficacy.
Sustainability symbolizes an innovative mission to conserve long-term firm survival and to generate social values.
Social mission orientation in an organization helps in influencing the eagerness through an effectual,
sustainability orientation (SO), and innovativeness (Parker, 2017). Risk management plays an important role in
strengthening the relationships among pro-activeness and SO (Assegaf, 2017).

The given Table 1, listed top risks facing by the Indonesian education sector in the past few years

Table 1: Top risks facing by the education sector

2015 2016 2017 2018

Student recruitment Investment in technologies, Information technology and Government rules as well as
cybersecurity, and  data systems the political landscape
information

Research  funding and Student recruitment and Financial sustainability Information and

quality financial sustainability cybersecurity

Government  rules and Transformational change Transformation programs and  Reputations regarding

landscape program and investment organizational change sustainability

There is not only a lack of entrepreneurial sustainability, market orientation, and social mission in the education
sector of Indonesia but also a lack of entrepreneurial abilities and self-efficacy in the workers of that sector
(Saidek & Islami, 2016). Self-efficacy and sustainability should be enhanced by increasing their capability and
capacity because it will result in satisfying the employees from their jobs that will result in increasing the level of
self-efficacy (Ma‘arif, 2018). Manzo, Lestari, and Atirennu (2019) Also describe that the values and opportunities
should be created to meet social needs and to increase social entrepreneurship. There is a lack of motivation
among the employees of the education sector of Indonesia (Sulisworo, 2016).

Establish on the outcomes of previous efforts, it comes to the knowledge that significant efforts have been
conducted in the previous year’s regarding social entrepreneurial self-efficacy (SES) from different perspectives.
An effort recently by Amri, Bird, Ronan, Haynes, and Towers (2017) has evaluated the role of SES and value co-
creation to determine the crucial differences among sustainability entrepreneurial orientations SEO and additions
to the market. So, this indicates that much of the efforts have been completed in the last few years concerning
SES (Grabara, Hussain & Szajt, 2020). Though, the research has not been conducted concerning the Indonesian
education sector and its overall performance in terms of entrepreneurial orientation (EO). Moreover, none of the
past researches has evaluated the significant role of marketing orientation in improving the existing performance
in terms of SES. Hence, the results as well as findings of the given study prove to be very helpful for the
education sector of Indonesia in understanding the behavior of SEO and marketing attitude on SES. Besides, a
recent study by Elmira and Suryadarma (2020) has analyzed the impact of SEO in different conditions and
perspectives. Consequently, the following effort is remarkable and justified certainly because no other study has
evaluated the mediating impact of risk management in enhancing the association between SEO and SES. The
major goals of the current article are given below:

e The fundamental objective of the study is to examine the relationship between social mission orientation
and social entrepreneurial self-efficacy (SES) in the education sector of Indonesia.

e The second goal of the paper is to evaluate the association between sustainability entrepreneurial
orientations (SEO) an social entrepreneurial self-efficacy (SES) in the education sector of Indonesia.
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e The next objective is to identify the direct impact of marketing orientation on the social entrepreneurial
self-efficacy in the education sector of Indonesia.

e The fourth target is to determine the mediating impact of risk management (RM) on the linkage between
social mission orientation and SES in the education sector of Indonesia.

e The fifth aim is to analyze the mediating impact of RM on the connection between sustainability
entrepreneurial orientations (SEO) and social entrepreneurial self-efficacy (SES) in the education sector
of Indonesia.

e The final objective of the paper is to identify the mediating role of risk management in the connection
between marketing orientation and social entrepreneurial self-efficacy in the education sector of
Indonesia.

The current study is very significant as it evaluates the worth and value of social mission orientation and its role
in the sustainable entrepreneurial and marketing orientation in enhancing social entrepreneurial and a positive
influence in improving self-efficacy. This study is very helpful for the managers, owners, and the market
salesmen as it expresses the points and sources to maintain sustainability in the production sector and also a kind
of information and knowledge about the market place to start work with complete awareness about the market and
its demands. The scope of this study is very wide as it helps in keeping a balance in the education sector.

The structure of the given research is as follows; it starts with the introduction of the study which generally
provides a brief statement of the origin of the issues and certain problems. The initial chapter of the study also
states the significance of the findings along with the scope of the research. The chapter of the literature review or
theoretical framework mainly deals with related concepts and statements. Furthermore, the chapter of the
methodology includes the study design and procedures of data gathering from different education institutions. The
section of data analysis summarizes the data gathering and presents its complete analysis it a table form. And,
finally, the chapter of conclusion and discussion gives an overview of the study findings.

2  Literature review

2.1 Theory of social entrepreneurial orientation (SEO)

According to Liu and Huang (2020), social entrepreneurship is a practice by groups and individuals, start-up
firms, and entrepreneurs in which they majorly generate, fund as well as execute solutions to social and ecological
problems. According to the theory of SEO, social entrepreneurship in different sectors offers an altruistic way of
entrepreneurship that mainly empower entrepreneurs so that they can focus on the advantages that sectors and
societies may reap (Martinez-Climent, Rodriguez-Garcia, & Zeng, 2019). According to this theory, social
entrepreneurs of education sectors recognize immediate social issues and challenges and also keen to understand
the significant context of problems that crosses some rules, policies as well as discipline (Turpin & Shier, 2020).
Besides gaining a huge understanding of how a problem concerns to society allows social entrepreneurs to
generate some innovative as well as effective solutions and empower available resources to affect a significant
scale of society and this all develop majorly due to effective risk management (Alarifi, Robson, and Kromidha
(2019). Moreover, Parveen, Jaafar, and Ainin (2016) in research analyzed that from the basic corporate type of
business, these types of entrepreneurial orientation (EO) ventures focus on increasing social gains as well as
social entrepreneurship self-efficacy, rather than increasing financial benefits (Hussain et al., 2020).

2.2 The relationship between social mission orientation (SMO) and social entrepreneurial self-efficacy
(SES)

A mission is an important task that people individually or a group of people perform to achieve the desired goal

(Liu & Huang, 2020). social mission orientation generally deals with a specific environment to obtain the goals.
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Social mission orientation SMO deals with creating an environment to work with collaboration and generating a
friendly environment (Studdard et al., 2017; Igbal, Z., et al., 2020). According to Brindle, Berger, Golla, and
Kuckertz (2018) social mission focus on developing such an environment in which every individual is involved in
playing a positive role and collaboration to perform their duties. The social mission involves all the employees,
managers, management, supply chain system, employees, and all those shareholders and stakeholders as well (Ip,
Wu, Liu, & Liang, 2017). Under such SMO there is a positive establishment of social entrepreneurship through
the means of self-efficacy (Aziz, Abdul Rahim, & Bukhari, 2017; Sajid, S., 2020). Self-efficacy is self-
determination or the qualities to tackle all the issues and manage all the aspects leading the team of the workforce
to achieve all the goals. There is a perfect and very positive influence of the social mission orientation SMO and
also the social entrepreneurial self-efficacy SES. Self efficacy makes everyone believe in his own abilities and
duties in order to perform best. Thus every member of the firm or the organization plays a vital and very
significant role to lead his firm far beyond the progress and development (Gerleve & Flatten, 2019). Therefore,
the given study recommends the following hypotheses,

H1: There is a consequential relationship among social mission orientation and social entrepreneurial self-
efficacy.

2.3 The association between sustainability entrepreneurial orientation (SEO) and SES

Sustainability entrepreneurial orientation is a term that deals with the ability to know and managing the matters
regarding business and also the ability to make decisions and accept the challenges to face the competitors. The
companies or the organizations evaluate the skills and the deficiencies to make plans to achieve sustainability and
also a strong workforce to achieve the desired goals(McGee & Peterson, 2019). To maintain sustainability,
business management makes such policies and strategies that may help them to stable their position and they can
lead to success and achievement. In making possible such policies and strategies there must be a relationship
between SES. Besides, self-efficacy is a feeling of thinking innovations, positivity, creation, and also the ability to
deal with the challenges of the modern age (Mei et al., 2017). Social entrepreneurial self-efficacy leads every
individual towards success and achievement and a positive response when every individual is acknowledged and
their efforts are appreciated with a positive ideology to make every possible effort to do best for the betterment of
the company. Hence, the entire discussion leads to the below hypotheses,

H2: There is a positive relationship between sustainability entrepreneurial orientation and SES.

2.4  The relationship between marketing orientation (MO) and SES

The marketing orientation is an entrepreneurial as well as a business approach where the focus of entrepreneurs is
on determining individuals' requirements, wants, and meeting them (Newman, Obschonka, Schwarz, Cohen, &
Nielsen, 2019). Different previous studies such as (Studdard et al., 2017) manifest that when a sector has a MO
approach, it mainly focuses on developing and delivering services that satisfy customer requirements to be social
entrepreneurial and to be profitable through SES. Successful marketing-oriented sectors discover and meet the
fundamental desires of its customers through its high self-efficacy entrepreneurs. MO is a customer-centered
process to service design that majorly involves identifying what customers or clients view as their quick needs
and personal preferences within a certain service category (Shahab, Chengang, Arbizu, & Haider, 2019). On the
other hand, self-efficacy is an ability which generally mirrors an entrepreneur’s beliefs in his capabilities to finish
a social task, and solve issues or complete a certain set of tasks. SES was suggested as a new idea and variable to
evaluate entrepreneurs' behavior towards social tasks such as MO that influence customers' perceptions, efforts,
beliefs, and levels of input (Kumar & Shukla, 2019; Kong & Zhao, 2020). In short, owing positive self-efficacy
benefits education sector entrepreneurs accept the social environment and persist in their jobs and develop an
effective MO plan than those within-significant levels of self-efficacy. SES viewed as a significant and supportive
variable to check the marketing performance of entrepreneurs, has some processes that develop further generation
and significant application. Such as, self-efficacy is viewed to be a major evocator of entrepreneurs' self-
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confidence in experiencing challenges that advantages education experts successfully provide services in the
altering education market. In short, the below hypotheses were suggested by the study,
H3: There is a significant relationship between marketing orientation and social entrepreneurial self-efficacy.

2.5 The mediating role of risk management in the relationship between SMO and SES

Risk management plays a vital role in SES in the education sector because self-efficacy can be attained by the
establishment of social, physical skills, and complex cognitive and of an individual through different experiments
and experiences. According to (Darmanto & Yuliari, 2018; Li, & Xu, 2020), the self-efficacy of an individual can
be developed with the help of self-perception of his abilities and skills, and it results in achieving the goal
efficiently. Perceptions and risk decision-making play a mediating role in the relation of SES and SMO by
motivating the entrepreneurs to influence risk management. The outcomes of the risk management depend on the
environment of the organization, either it will be positive or negative. Risk responses help to determine the results
of risk management in an organization, and the influencing factors are more focused instead of the internal
mechanism of an organization (Khalid, Bashir, & Sagib, 2018). The entrepreneurs are encouraged to share their
ideas that are concerned with creating new social values, planning to fulfill the tasks and goals, and addressing
how to let these ideas meet the social needs if a social mission is adopted in an organization (Gomez-Fernandez &
Albert, 2020). Hence, the current research proposes the following hypotheses,

H4: Risk management plays a significant mediating role in improving the association between SMO and SES.

2.6 The mediating impact of risk management in the connection between SEO and SES

Opposed to EO, risk management (RM) according to Liu and Huang (2020) is the mechanism of identifying,
evaluating, and managing threats and risks to an institutional capital as well as finances. Besides, these risks and
threats could come from a category of sources such as financial uncertainty, strategic management inaccuracies,
and some type of legal liabilities. According to Zeb, ASajid, and Igbal (2019), IT security risks, and other data-
regarding threats and the threat management approaches to alleviate them, have become a major priority for
digital entrepreneurs. Appropriately, a risk management process significantly includes institutions processes for
identifying and managing education-related risks to its digital assets such as proprietary data and intellectual
property (IP). Moreover, by executing a successful RM plan and addressing the several potential threats and the
education sector can improve the sustainability level of EO and in this way, the self-efficacy of their entrepreneurs
becomes significantly high. This is mainly because a significant RM plan will help an education institution
develop procedures as well as mechanisms to avoid potential data risks, reduce their impacts should they happen,
and fight with the outcomes. Therefore, the above discussion leads to the development of the following
hypotheses,

H5: Risk management positively mediates the association between SEO and SES.

2.7  The mediating role of risk management in the relationship between MO and SES

Risk management in any organization has a very significant role to maintain the emergencies or issues regarding
production and the supply chain and also deals with the external as well as internal matters (Raoof, Qureshi, &
Jabeen, 2019). Risk management overviews all the aspects that play a very positive and effective role in managing
all affairs to make the possibility of a continuous process of the flow of business and also skills and abilities to
deal with the rivals in every field .risk management plays a mediating role in developing a very strong bond with
the marketing orientation and social entrepreneurial self-efficacy (Ahmed, Islam, & Usman, 2020). marketing
orientation makes the management able to make such policies and ideas that suit the organization .risk
management team makes it possible for the organization to produce what suits and best for the market demand
and socially acknowledged and accepted with a self-efficacy to deal with an unexpected situation or crisis and
also to develop the production and the involvement of every individual to make the organization more established
with a lot of innovations and energetic workforce.

H6: Risk management positively mediates the association between marketing orientation and SES.
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Research model is presented in Figure 1.

Figure 1: Research Model

3 Methodology

3.1 Data Collection

To inspect the influence of social mission orientation, sustainability entrepreneurial orientation, and marketing
orientation on the social entrepreneurial self-efficacy, a quantitative research based informative method is used. In
order to collect the relevant data, random online surveys were distributed among the related educational field
participants in Indonesia. As, the major aim of this paper is to enhance the self-efficacy based social
entrepreneurial activities within the educational field of Indonesia, so majorly its administration department,
owners, infield working managers, and investors are considered to collect the opinion regarding this research
hypothesis. So, a five-point Likert scale was used in the questionnaire based data collection process(Wu & Leung,
2017), where social mission orientation, sustainability entrepreneurial orientation, and marketing orientation are
considered as independent variables, social entrepreneurship self-efficacy act as a major dependent variable, while
risk management act as a moderator within their relationship.
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3.2 Sampling

Firstly, the confirmation from the educational field professionals and scholars was collected before the random
distribution of online survey. After this, 400 close-ended questions oriented questionnaires distributed among the
educational field professionals on which approximately 386 were those who gave valid responses towards the
asked questions. This 386 valid response based sample data is then categorized on the base of gender, age and
experience. Like according to its descriptive statistics, 214 participants are males (55% of total percentage) and
the remaining 172 are females with 45%. According to this outcome, it becomes clear that the percentage of
actively participated males is 10 times more than females. After this, the age-based demographic segregation
depicts that 32% of the overall selected Indonesian participants are less than 25 years old, 40% of them are within
the age limit of 25 to 35 years old, 24% are from 35 to 45 years, while only 4% having more than 45 years old
age. In case of their educational field based division, it becomes clear that only 14% of total having less than 2
years’ experience, while 43% having 2 to 5 years based in-field management experience and 34% have 5 to 8
years based experience level, and only 10% of them are more than 8 years' experience in the educational field
experience in the Indonesian market. All the above-selected sample based participants' evaluation depicts that
maximum of the tested respondent is young, energetic, high potential, and new ideas containing individuals who
having full information regarding this industry and all its consequences.

3.3 Measurement

In order to measure the authenticity and accuracy of this research, the original scales were selected from the well-
known educational journals. The descriptive statistics and factor loading based statistical tests will be
implemented that helps either to justify or nullify the hypothesis, as shown in the following heading (Ringle,
Sarstedt, Mitchell, & Gudergan, 2018; Sardeshmukh & Vandenberg, 2017). Also, the structural equation
modeling (SEM) and moderation analysis based informative outcomes will be generated that helps to justify the
relationship among the tested variables (Hayes, 2017; Ramayah, Cheah, Chuah, Ting, & Memon, 2018).

4 Analysis Interpretation

Moderation analysis is a behavioral science that involves the use of linear multiple regression analysis or the
causal modeling that easily quantify the impact of risk management based moderating variable in the multiple
regression analyses. Also, structural equation modeling is an effective technique to study the relationship among
the tested independent and dependent variables. The descriptive statistics of the related SPSS test discussed in the
following Table 2.

Table 2: Descriptive Statistics

N Minimum Maximum Mean Std. Deviation Skewness

Statistic Statistic Statistic Statistic Statistic Statistic Std. Error
RiskMang 386 1.00 5.00 3.2934 1.02036 -.214 124
SESelfEff 386 1.00 5.00 3.3426 96749 -.385 124
MarkOri 386 1.00 5.00 3.5719 1.14494 -.610 124
SUEOri 386 1.00 5.00 3.2055 1.19030 -.284 124
SpMOrri 386 1.00 5.00 3.3826 1.12001 -.491 124

Valid N (listwise) 386

According to the above-mentioned statistics, it becomes clear that the value of social entrepreneurial self-efficacy
is less deviated from its mean position as compared to the other once, it means there are some external variables
whose influence reduces the impact of the risk management factor in the relationship. Well, the sustainability
entrepreneurial orientation highly deviates from its mean position which shows that this variable has little

169


http://doi.org/10.9770/jssi.2020.10.Oct(12)

JOURNAL OF SECURITY AND SUSTAINABILITY ISSUES
ISSN 2029-7017/ISSN 2029-7025 (online)

2020 Volume 10 Number (October)
http://doi.org/10.9770/jssi.2020.10.0ct(12)

influence on the development of self-efficacy based strategic approach. Its KMO and Bartell’s test based
descriptions are shown in the following Table 3.

Table 3: KMO and Bartlett's Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. .938
Bartlett's Test of Sphericity Approx. Chi-Square 7968.661
Df 171
Sig. .000

According to the above statistics, the KMO value is 0.938 means within the threshold range. Also, its significance
value is 0.00 lower than 0.05 with the appropriate chi-square value, which means this model is a good fit for the
critical evaluation of variables. Well, the rotated component matrix-based statistical outcomes are discussed
below in Table 4.

Table 4: Rotated Component Matrixa

Component
1 2 3 4 5
RM1 .822
RM2 873
RM3 .835
RM4 .805
SE1 831
SE2 .765
SE3 .795
SE4 825
MO1 .918
MO2 .866
MO3 .837
MO4 .887
MO5 .915
MO6 .896
MO7 .879
EO1 .842
EO2 .864
SO1 .800
S02 774

The above matrix-based statistics depict that all of their rotated component values are more than 0.7 means all the
variables are effectively uploaded in the tested mechanism. According to the following convergent and
discriminant validity values, it becomes clear that there is no major issue faced in loading all the tested items (see
Table 5).
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Table 5: Convergent and Discriminant Validity

CR AVE MSV EO RM SE MO SO
EO 0.869 0.769 0.465 0.877
RM 0.916 0.731 0.319 0.377 0.855
SE 0.895 0.682 0.340 0.405 0.565 0.826
MO 0.910 0.875 0.341 0.521 0.503 0.511 0.936
SO 0.879 0.784 0.465 0.682 0.490 0.583 0.584 0.885

Like, all the average variance extracted values of each tested item are more than 0.5, while the composite
reliability values are more than 0.7. Also, all the bold letters-based variables identification expose the major
difference between the tested variables. After these values critical interpretation, it becomes concluded that there
is no convergent and discriminant validity issue occurred within this testing model (see Table 6).

Table 6: Model Fit Indices

CFA Indicators CMIN/DF GFI IFI CFlI RMSEA
Threshold Value <3 >0.80 >0.90 >0.90 <0.08
Observed Value 2.197 0.922 0.979 0.979 0.056

After this, the above confirmatory factor analysis based observed values show that all of them are within their
related threshold range. For example, the observed value of CMIN/DF is 2.2 means lower than 3, also the GFI
value is less than 0.80 (within the standard threshold range). While, the both IFI and CFI values are 0.979 (greater
than 0.90), and also the RMSEA value is 0.056 which is lower than 0.08, so it becomes concluded that this testing
model is a good fit to implement the SEM based statistical analysis and all the variables are effectively uploaded
on the tested model. Its graphical representation is shown in the following figure 2.

SRENENERNNNNANNINN!

[RM1][RM2][RM3][RM4] [SE1][SEZ][SE3][SE4] [MO1][MO2]|[Mo3|[Mo4][Mos|[Mos][Mo7] [Eo1][Ec2] [s01][s02]

.86\ 8a .86 91| 75/.88 99, 88\ 89]|98/94 /93 R 80

Figure 2: CFA
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After its CFA figure, the statistical information regarding the relationship between the tested
independent, dependent and moderating variables are displayed in the following Table 7.

Table 7: Structural Equation Modeling

Direct Estimate S.E. C.R. P
SESelfEff <--- SpMOri 373 .049 6.548 wkx
SESelfEff <--- SUEOQri -.017 .045 -.312 .755
SESelfEff <--- MarkOri .283 .043 5.521 Fxk

Moderation Estimate S.E. C.R. P
ZSESelfEff <--- RMSMO_Int3 .067 .039 1.574 115
ZSESelfEff <--- RMSEQ _Int2 152 .040 3.587 wkx
ZSESelfEff <--- RMMO _Intl -.096 .038 -2.256 .024

According to the above-mentioned statistics, it becomes clear that there is a direct influence of all the independent
variables and moderator on the social entrepreneurial self-efficiency factor. Like, one percent change on the tested
independent variable cause a positive impact on the development of an advanced education system. The above
results depict that the outcome of social entrepreneurial self-efficiency is 49% change with the influence of social
mission orientation, 45% due to sustainability entrepreneurial orientation, and 43% due to marketing orientation.
Also, the risk management-based mediator boosts the relationship between both the major variables. According to
the statistics, a combination of risk management with social mission orientation causes a 39% deviation in the
self-efficacy factor, while its combination with sustainability entrepreneurial orientation results in 40%, and with
marketing orientation causes a 38% deviation on the resultant value of social entrepreneurial self-efficacy. Its
figure is given below in Figure 3.

SUuEOQri - SESelER

MarkOri

Figure 3: SEM

In order to make its moderation analysis, the following figure depicts that with the passage of time, the influence
of risk management enhanced the influence of market orientation on the self-efficacy factor. But in the initial
stage, its influence is not much affected the tested relationship. Its graphical representation is given below in
Figure 4.
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Figure 4: Moderation Role of Risk Management between Marketing Orientation and Social Entrepreneurial Self-Efficacy

After this in case of sustainability entrepreneurial orientation, the initial phase of risk management favorable
impact on the desirable outcomes, but at the maximum point, its excess amount may create some threatening
situation in front of management to stabilize their position in the diverse market. Its figure has been given below
in Figure 5.

;5 Moderator

3 ——Low RM

25 - \

High RM

Low SEO High SEO

Figure 5: Moderation Role of Risk Management between Sustainability Entrepreneurial Orientation and Social Entrepreneurial Self-
Efficacy

Last, but not the least, in case of social mission orientation; the moderator does not cause a major influence on
this factor's impact on social entrepreneurial self-efficacy. So, this situation is uncontrollable in front of
management to maintain their social mission. Its related graph is given below in Figure 6.
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Figure 6: Moderation Role of Risk Management between Social Mission Orientation and Social Entrepreneurial Self-Efficacy

5 Discussion and Conclusion

After critically evaluate the statistical outcome, it becomes clear that marketing orientation and sustainability
entrepreneurial orientation cause a major influence on the development of social entrepreneurial self-efficacy
within the educational community in Indonesia. Chih-Hsing Sam Liu and Chiung-Eu Huang (2020) majorly
designed a social entrepreneurial theory and studied a mediated-moderation model of the mutual relationship
among the critical attributes of this theory by testing the buffering role of social entrepreneurial self-efficacy in
the market and also the value co-creation processes. In their outcomes, they concluded that by utilizing the
innovativeness, a social mission orientation directly influences the proactiveness, and also the risk management
and effectual sustainability orientation strengthen the relationship between the proactiveness and sustainability
orientation (Liu & Huang, 2020). According to the above-mentioned analysis, it becomes clear that in the
Indonesian educational industry, the risk management-based moderator effectively boosts the self-efficiency
factor, but the social mission orientation is such a variable that does need this management role in its
performance. In the previous researches, the researchers majorly worked on exploring the importance of social
entrepreneurial antecedents on boosting the relationship between social entrepreneurial intent and prior experience
in the education field. According to them, experience-based social issues within a developing state directly affect
the moral obligation, empathy, perceived social support and social entrepreneurial self-efficacy. Because these are
the actual motivation in front of a social entrepreneur to make some advanced changes in the traditional business
activity (Barton, Schaefer, & Canavati, 2018; Lacap, Mulyaningsih, & Ramadani, 2018; M C., 2020). In the
entrepreneurial intension, the personality traits, family factors, and self-efficacy play a major role in the
development of an advanced entrepreneurial approach in the complex environmental situation. In addition to this,
the extroversion, consciousness, and openness to experience enhanced the relationship (Farrukh, Khan, Khan,
Ramzani, & Soladoye, 2017). In addition to this, in the Asia Pacific Journal of Innovation and Entrepreneurship,
Tran and Korflesch majorly worked on the conceptual model of social entrepreneurship intention on exploring the
social cognitive career theory. According to these scholars, it's a new concept that may give a new direction to
consider social entrepreneurship (Tran & Von Korflesch, 2016).
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It becomes concluded from the above-mentioned data that the existence of knowledge management positively
boosts the direct impact of marketing orientation and the sustainability entrepreneurial orientation on the social
entrepreneurial self-efficacy within the educational department in Indonesia. This paper is informative based on
valid statistical data of the selected participants. According to the SEM and moderating analysis based statistics, it
becomes concluded that social mission orientation in the Indonesian market caused the least impact on the social
entrepreneurship self-efficacy factor due to the influence of external factors.

5.1 Future Implications

This is informative research in front of the education field-oriented business community, the policymakers, and
also the entrepreneurs to critically consider the importance of social entrepreneurship and its influential variables.
This paper also has ethical and academic implications in the Indonesian market perspective. The upcoming
scholars can utilize this data for the analysis based discussion portion.

5.2 Limitations and Future Researches

Also, there are some limitations of this paper-like lack of mixed research method for data collection and the
deficiency of value co-creation factor in hypothesis building may impact the authenticity of this paper. There is an
opportunity in front of future researchers to overcome this gap in their future articles.
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