








Determinants of Brand Equity:
Communication of Corporate
Social Responsibility (CSR)

versus CSR itself and Company
Credibility
by Mahrinasari Ms

Submission date: 18-Nov-2019 03:10PM (UTC+0700)
Submission ID: 1216133278
File name: 580-1_DETERMINANT_OF_BRAND_EQUITY.pdf (931.77K)
Word count: 11620
Character count: 64994







































17%
SIMILARITY INDEX

14%
INTERNET SOURCES

11%
PUBLICATIONS

%
STUDENT PAPERS

1 2%

2 2%

3 1%

4 1%

5 1%

6 1%

7 1%

Determinants of Brand Equity: Communication of Corporate
Social Responsibility (CSR) versus CSR itself and Company
Credibility
ORIGINALITY REPORT

PRIMARY SOURCES

www.emeraldinsight.com
Internet Source

agba.us
Internet Source

msc.feb.ugm.ac.id
Internet Source

link.springer.com
Internet Source

www.tandfonline.com
Internet Source

Enrique Bigné Alcañiz, Ruben Chumpitaz
Cáceres, Rafael Currás Pérez. "Alliances
Between Brands and Social Causes: The
Influence of Company Credibility on Social
Responsibility Image", Journal of Business
Ethics, 2010
Publication

"Ethics, Social Responsibility and
Sustainability in Marketing", Springer Science



8 <1%

9 <1%

10 <1%

11 <1%

12 <1%

13 <1%

14 <1%

and Business Media LLC, 2019
Publication

libres.uncg.edu
Internet Source

eprints.utas.edu.au
Internet Source

Eun Mi Lee, Seong-Yeon Park, Jae H. Pae.
"The Effect of the Perceived Corporate Fit on
Loyalty: The Mediating Roles of the Corporate
Social Responsibility Perception", Journal of
Global Academy of Marketing Science, 2011
Publication

dare.uva.nl
Internet Source

www.icobm.com.pk
Internet Source

Andrea Pérez, Ignacio Rodríguez del Bosque.
"An Integrative Framework to Understand
How CSR Affects Customer Loyalty through
Identification, Emotions and Satisfaction",
Journal of Business Ethics, 2014
Publication

Welf H. Weiger, Hauke A. Wetzel, Maik
Hammerschmidt. "Leveraging marketer-
generated appeals in online brand
communities", Journal of Service
Management, 2017
Publication



15 <1%

16 <1%

17 <1%

18 <1%

19 <1%

20 <1%

21 <1%

essay.utwente.nl
Internet Source

Francisco Guzmán, Donna Davis. "The impact
of corporate social responsibility on brand
equity: consumer responses to two types of
fit", Journal of Product & Brand Management,
2017
Publication

Hongwei He, Yan Li. "CSR and Service
Brand: The Mediating Effect of Brand
Identification and Moderating Effect of Service
Quality", Journal of Business Ethics, 2010
Publication

gkv.ac.in
Internet Source

shodhganga.inflibnet.ac.in
Internet Source

Wen-Chin Tsao, Ya-Ling Tseng. "The impact
of electronic-service quality on online
shopping behaviour", Total Quality
Management & Business Excellence, 2011
Publication

Mobin Fatma, Imran Khan, Zillur Rahman.
"How does corporate association influence
consumer brand loyalty? Mediating role of
brand identification", Journal of Product &
Brand Management, 2016
Publication



22 <1%

23 <1%

24 <1%

25 <1%

26 <1%

27 <1%

28 <1%

29 <1%

Social Responsibility Journal, Volume 8, Issue
4 (2012-09-29)
Publication

ation
Internet Source

www.doria.fi
Internet Source

"Building your brand through corporate social
responsibility", Strategic Direction, 2019
Publication

Sonja Grabner-Kräuter, Ulrike Krisch, Robert
Breitenecker. "Chapter 16 Consumer
Responses to Corporate Social Responsibility
Communication in Hong Kong", Springer
Science and Business Media LLC, 2018
Publication

repository.up.ac.za
Internet Source

Ji Young Lee, Kim K.P. Johnson. "Cause-
related marketing strategy types: assessing
their relative effectiveness", Journal of
Fashion Marketing and Management: An
International Journal, 2019
Publication

International Journal of Bank Marketing,
Volume 33, Issue 4 (2015)
Publication



30 <1%

31 <1%

32 <1%

33 <1%

34 <1%

35 <1%

36 <1%

37 <1%

38 <1%

digitool.library.colostate.edu
Internet Source

Li-Min Chuang, Pi-Ching Chen, Yen-Yu Chen.
"The Determinant Factors of Travelers’
Choices for Pro-Environment Behavioral
Intention-Integration Theory of Planned
Behavior, Unified Theory of Acceptance, and
Use of Technology 2 and Sustainability
Values", Sustainability, 2018
Publication

digilib.unila.ac.id
Internet Source

www.promaco.com.au
Internet Source

Linda Mory, Bernd W. Wirtz, Vincent Göttel.
"Corporate social responsibility: the
organizational view", Journal of Management
& Governance, 2015
Publication

docplayer.net
Internet Source

lup.lub.lu.se
Internet Source

journals.sagepub.com
Internet Source

www.livescience.com
Internet Source



39 <1%

40 <1%

41 <1%

42 <1%

43 <1%

44 <1%

45 <1%

46 <1%

A. Tuppura, A. Toppinen, A. Jantunen.
"Proactiveness and corporate social
performance in the global forest industry",
International Forestry Review, 2013
Publication

iprrc.org
Internet Source

arno.unimaas.nl
Internet Source

Abhilash Ponnam, Sreejesh S, M.S. Balaji.
"Investigating the effects of product innovation
and ingredient branding strategies on brand
equity of food products", British Food Journal,
2015
Publication

bibliotecadigital.fgv.br
Internet Source

eprints.kingston.ac.uk
Internet Source

digitool.library.mcgill.ca
Internet Source

Soo-Yeon Kim, Hyojung Park. "Corporate
Social Responsibility as an Organizational
Attractiveness for Prospective Public
Relations Practitioners", Journal of Business
Ethics, 2011
Publication



47 <1%

48 <1%

49 <1%

50 <1%

51 <1%

52 <1%

53 <1%

54 <1%

55 <1%

56 <1%

repository.londonmet.ac.uk
Internet Source

Mobin Fatma. "chapter 4 The Impact of CSR
on Consumer Responses in the Hospitality
Industry", IGI Global, 2016
Publication

www.corporatecomm.org
Internet Source

www.dauphine.fr
Internet Source

bradscholars.brad.ac.uk
Internet Source

www.scielo.br
Internet Source

Andrea Pérez, Patricia Martínez, Ignacio
Rodríguez del Bosque. "The development of a
stakeholder-based scale for measuring
corporate social responsibility in the banking
industry", Service Business, 2012
Publication

dro.deakin.edu.au
Internet Source

studentsrepo.um.edu.my
Internet Source

pt.scribd.com
Internet Source



57 <1%

58 <1%

59 <1%

60 <1%

61 <1%

62 <1%

63 <1%

64 <1%

65 <1%

etheses.bham.ac.uk
Internet Source

redaedem.org
Internet Source

shareok.org
Internet Source

210.60.141.44
Internet Source

Sejung Marina Choi, Nora J. Rifon.
"Antecedents and Consequences of Web
Advertising Credibility", Journal of Interactive
Advertising, 2002
Publication

Arlina Nurbaity Lubis. "Corporate social
responsibility in health sector: a case study in
the government hospitals in Medan,
Indonesia", Business: Theory and Practice,
2018
Publication

etd.auburn.edu
Internet Source

hrmars.com
Internet Source

Natalia Rubio, Nieves Villaseñor, Maria Jesús
Yague. "chapter 7 Brand Equity of Store
Brands and Its Effect on Customer Value", IGI
Global, 2016



66 <1%

67 <1%

68 <1%

69 <1%

70 <1%

71 <1%

72 <1%

73 <1%

74 <1%

75 <1%

Publication

smgpublish.bu.edu
Internet Source

dyuthi.cusat.ac.in
Internet Source

aisberg.unibg.it
Internet Source

etheses.dur.ac.uk
Internet Source

iletisim.ieu.edu.tr
Internet Source

www.aidea2013.it
Internet Source

ltu.diva-portal.org
Internet Source

business.pages.tcnj.edu
Internet Source

Sun Young Lee, Weiwu Zhang, Alan Abitbol.
"What Makes CSR Communication Lead to
CSR Participation? Testing the Mediating
Effects of CSR Associations, CSR Credibility,
and Organization–Public Relationships",
Journal of Business Ethics, 2017
Publication

Sharifah Faridah Syed Alwi, Sulaiman
Muhammad Ali, Bang Nguyen. "The



76 <1%

77 <1%

78 <1%

Exclude quotes On

Exclude bibliography On

Exclude matches Off

Importance of Ethics in Branding: Mediating
Effects of Ethical Branding on Company
Reputation and Brand Loyalty", Business
Ethics Quarterly, 2017
Publication

Seojin Stacey Lee, Yaeri Kim, Taewoo Roh.
"Modified Pyramid of CSR for Corporate
Image and Customer Loyalty: Focusing on the
Moderating Role of the CSR Experience",
Sustainability, 2019
Publication

"Contemporary Thoughts on Corporate
Branding and Corporate Identity
Management", Springer Nature, 2008
Publication

"Beyond Traditional Probabilistic Methods in
Economics", Springer Science and Business
Media LLC, 2019
Publication


	LEMBAR REVIEW GAB ARTIKEL DETERMINANT OF BRANDEQUITY.pdf
	1. Basu Swastha.pdf
	2. Determinan of Brand BY PROF SATRIA B.pdf
	2. Tanti Handriana.pdf

	hasil turnitin_Determinants of Brand Equity_ Communication of Corporate Social Responsibility (CSR) versus CSR itself and Company Credibility-3.pdf
	Determinants of Brand Equity: Communication of Corporate Social Responsibility (CSR) versus CSR itself and Company Credibility
	by Mahrinasari Ms

	Determinants of Brand Equity: Communication of Corporate Social Responsibility (CSR) versus CSR itself and Company Credibility
	ORIGINALITY REPORT
	PRIMARY SOURCES



